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 Job purpose 

 
 
The Corporate Partnerships Officer exists to help Single Homeless Project grow the support it 
needs to create lasting change. By building strong, meaningful relationships with businesses, this 
role turns shared values into partnerships that sustain and strengthen our work. It plays a key part 
in connecting our mission with organisations that want to make a genuine difference, transforming 
interest and goodwill into long-term commitment and impact. 
 
Working closely with the Corporate Partnerships Lead and the wider Fundraising team, the role 
helps shape how businesses engage with Single Homeless Project. It brings our services, values 
and impact to life in ways that resonate, ensuring partnerships are purposeful, well-managed and 
ambitious. Through a balance of growth and stewardship, the role supports both new and existing 
partners to deepen their involvement and feel connected to the outcomes they help achieve. 
 
The role also contributes to a joined-up approach to income generation across the organisation. By 
working collaboratively with colleagues, it helps align corporate support with strategic priorities, 
from fundraising and campaigns to volunteering and events. Insight and data are used to 
strengthen relationships over time, support informed decision-making and ensure the organisation 
remains bold, outward-facing and ready to respond with confidence and purpose. 
 
 
 
 
 
 
 
 
 

Job title:                              Corporate Partnerships Officer 

Delegated Authority:         Level 7 

Team:                                   Development and Fundraising 

Responsible to:                   Corporate Partnerships Lead 

Responsible for:                  Volunteers 
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Key accountabilities 
 

New business development 

 Research and identify potential corporate partners, keeping clear and accurate records of 
prospects and activity. 

 Work with the Corporate Partnerships Manager to build a strong pipeline of businesses and 
sectors aligned with our values and priorities. 

 Support the development and management of Charity of the Year opportunities, from research 
through to application. 

 Help create tailored pitches and presentations that clearly communicate partnership 
opportunities and impact. 

 Attend meetings with prospective partners to build relationships and support the development 
of new partnerships. 

 Act as a welcoming point of contact for incoming partnership enquiries. 
 

Account management and stewardship 

 Support the management of existing corporate partnerships, including coordinating regular 
catchups and ongoing engagement. 

 Work with colleagues to develop fundraising ideas and partnership activity that reflect each 
partner’s interests and goals. 

 Coordinate corporate volunteering activity and track donations and in-kind support from 
partners. 

 Monitor partnership activity and impact across the year, sharing updates and successes with 
partners. 

 Help communicate the value and outcomes of partnerships to partner staff, keeping them 
engaged and motivated. 

 

Internal collaboration and knowledge sharing 

 Work closely with colleagues to build understanding and enthusiasm for corporate partnerships 
across the organisation. 

 Develop a strong knowledge of our services and priorities to ensure partnerships are relevant, 
informed and well-aligned. 

 Share updates and insights about corporate partnerships internally to demonstrate impact and 
encourage collaboration. 
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Wider fundraising support 

 Contribute to creative fundraising campaigns alongside the wider Fundraising team. 
 Support the delivery and promotion of fundraising challenge events, helping maximise 

participation and income. 
 Assist with the development of new digital fundraising ideas and approaches, working 

collaboratively across teams. 
 

Administration and data management 

 Keep partnership records accurate and up to date, always following good data protection 
practice. 

 Work with finance colleagues to support the timely processing of income and donations. 
 Ensure all partnership activity and information is recorded clearly to support reporting, learning 

and relationship management. 
 

Events and engagement activity 

 Support the planning and delivery of corporate partnership and fundraising events that 
showcase impact and bring our work to life. 

 Assist with external fundraising and corporate volunteering events, helping ensure they run 
smoothly and feel well organised. 

 

Miscellaneous  

 SHP is at discretion to amend your responsibilities and, in addition to these, you may be required 
to perform other duties as may be required for the efficient running of the organisation. 

 To create inclusive working environments and cultures to enable colleagues and clients to feel 
safe and empowered to achieve their full potential. 
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Technical and professional know-how needed for position 
 

 
When completing your application, you will be required to 

address (using examples) some of the points below 

 

Experience and Knowledge 

 Demonstrable experience in new business development. 
 Experience of delivering presentations to internal and external audiences in a compelling way 

that resonates with audiences. 
 Experience of inspiring and supporting external agencies to provide additional or enhanced 

services. 
 Experience of working to deadlines and producing work that is attentive to detail. 
 Understanding and sharing SHP’s Mission and Values. 
 
 
Skills and Abilities 

 Proven ability to manage IT applications. 
 Entrepreneurial, results-driven and able to work on own initiative and as part of a team meeting 

deadlines under pressure.  
 Excellent written and verbal communication skills; able to communicate with others with 

confidence and flair.  
 Strong analytical skills and the ability to think strategically. 
 Good networking skills and ability to build relationships with people.  


